:\JM\ Z\_AS

Faculty of Pharmacy

Course Description

m' dnlall éyjyguwll dealall

SYRIAN PRIVATE UNIVERSITY

1) General Information dale cilaghea (1
Faculty of PHSS . .
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pharmacy Department: PHSS :aa Luall 4y
Course Promotion and and marketing of .
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Name: the pharmaceutical products i et e 2l
Course No.: PHSS002 PHSS(002 1Al 3y
Credit Hours: 2 2 chaddeal clelud)
Theoretical: 2 p Y WY i )
Contact hours: = A8 clelud)
Laboratory: :dLaal)
Prerequisite: - AL Gl
Year: 5 lsalad) ) cAuall 7 i8al) (g gianal)
This course is a part of study . ) .. A AT
program: Pharmacy Apall  :(palaial) galip ¢ sl A 138
) Theoretical: A et cfpalaa o gulail) i
Teaching method: ) ) 2l A8y
Practical: land)

2) Learning Outputs (outcomes)
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2-1. Knowledge & Understanding:
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At the end of this Course , Students are expected
to learn the promotion and marketing all
pharmaceutical products .
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2-2. Intellectual skills:
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After the theoretical lectures students are expected to
give the best promotion for defined products produced
from defined pharmaceutical factory to the specialist
doctors.
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2-3. Professional & Practical Skills:
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After that, the student are expected to work in
the promotion office as prospector for defined
pharmaceutical factory
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2-4. General & transferable skills:
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After that, the student are expected to reach the
head of the promotion office .

3) Textbooks & References
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Main textbooks:Promotion and Marketing of products in
Damascus university .
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Lectures prepared by
dr. Rasheed . Al — Monajeed

5) Assessment Methods

First Theoretical Test 15 J¥ Bl laay)
Second Theoretical Test 15 SN g Bl Lady)
Final Theoretical Exam 70 Al Glasay)
Reports, Quizzes, Lab works, Prijects 0 bdial) A i) JlasY cclilaial) ¢ )
Total 100 £ 5anall




:\JM\ Z\_AS

Faculty of Pharmacy

m' dnlall éyjyguwll dealall

SYRIAN PRIVATE UNIVERSITY

6) Detailed Course Outline (Topic):

rQlsl) g3y Rall Abuadil) aualgall (5

Promotion of the pharmaceutical products
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Media campaign
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Office's media

Aaaldl) LoleY) (ol

Media campaign test
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Test media in the sales office
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Publications Medical
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Media technologies
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Marketing and Economizing of the
pharmaceutical products
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Introduction and definition in Marketing and
Economizing of the pharmaceutical products
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Factors of Marketing and Economizing
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1. Products Gladiall L
2. Price J .2
3. Distribution of medicines 015-43‘ 3

4. Promotion
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