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Superior quality = customer perception

of greater value in a product’s attributes
Form, features, performance, durability, reliability, style, design
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Successful innovation can be a major source of
competitive advantage — by giving a company
something unique, something its competitors lack.

21



@ Responsiveness to Customers

nSlgtnal) dlatal dadu)

CpSlginal) cilillaial Llaiud) (4

O Juad) (880 il ) slia ) g gl cilitiata Lt @

ddlal) laiedd cplal€ia (U oS JLSEN) g Adlad) Bagall @
M

) A3 pSlatiall alls i ciladdld) g ciladiial) Juadl @
Eua e o) g réllgioaal) cibulatal dlaia) Jay e
() asal) g aual) a2y La Slaad rdadil)  aanail) ) de gl

22



@ Responsiveness to Customers

CuSlgtnal) Cilalhaial 4o
() Oaslgtional) cibdlaial Aoy (4

A A s O Aad clainy A8y sk (A" 1 LaS pdlially aly @
O OB gh Al adliall A 3 8Y) Ladla la jady Al oL (Jaanl)
o) lgadty

e J8d) Lgasaa Jgant) A ggung GlSall g rall g 1Y) g JSdlé @
Lead G ad Jal (e Lguda jad A8 0l Lgiudat a8 ) dadiall

Superior responsiveness to customers
differentiates a company’s products and services
and leads to brand loyalty and premium pricing.
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